Canada 20
09

“Really great conference. Learned so much
and it's good to get some straight talking.”

~Ron Nicholls, Data Quality Consultant, BT

Friday, June 26, 2009
Radisson Hotel Admiral Toronto - Harbourfront | Canada

MDM SUMMIT Canada 2009 is your best opportunity to find out how recession-challenged
organizations are justifying & executing their MDM initiatives to dramatically reduce costs, meet
compliance reporting mandates, deliver increased sales & marketing effectiveness, & provide superior

service to customers and suppliers.

Top 5 Business Reasons to Attend

e Accelerate your time-to-ROI regarding CDI, MDM, and data
governance

e Perform due diligence on all the major components of an enterprise
master data solution

e |everage your training budget in coming up to speed on one of the
hottest IT topics

e Fill critically short-staffed MDM positions

e Expand your IT professional network & increase your personal
market value by investing in MDM

Who Should Attend:
e Enterprise Architects, Solution Architects Data Architects, CTOs & ClOs
e Senior Business Strategists, COOs, & LOB Managers

¢ Data Stewards, Data Quality Managers, IT Implementers, & MDM or
Data Governance Project & Program Managers

e \/Ps & Directors of Sales/Marketing Analytics, Customer Experience,
Customer Service,, & Customer Contact Center Directors/ Managers

¢ V/Ps & Directors of Customer Analytics, Business Intelligence
Program Managers, & Data Warehousing Program Managers

Accommodations

Radisson Hotel Admiral Toronto-Harbourfront
249 Queen’s Quay West
Toronto ON, M5J 2N5, Canada

Phone: 416.203.3333
Web: www.radisson.com

Reservations: Toll Free Reservations,
U.S. & CANADA: 888.201.1718
or 888.333.3333

Room Rates: $229 CAD single/double

Attire: Business Casual

Payments
Be sure to reserve by May 29, 2009 for the best rate.

Please make checks payable to SourceMedia and include the
name(s) of the attendee(s) on the face of the check. We accept
American Express, Diners Club, Discover, Visa, and MasterCard.
Registration fees include all meals, refreshment breaks, recep-
tions and a copy of the conference workbook. In order to receive
early bird discounts, special rates or promotions, full payment
must be made prior to the offer expiration date. Any registra-
tion not paid in full at that time of offer expiration date will be
subject to the current rate. Full Payment must be received 14
days prior to the event or your registration will automatically be
cancelled. Registrations with declined or invalid credit cards will
not be processed.

Important Information For U.S. Attendees

U.S. Residents traveling by air between the
United States and Canada, Mexico, Bermuda,
PASSPORT and the Caribbean region are required to pres-
ent a passport or other valid travel document
to enter or re-enter the United States. U.S. and
Canadian citizens will need to present either a
WHTI-compliant document, or a government-
issued photo ID, such as a driver’s license, plus
proof of citizenship, such as a birth certificate if
traveling by land or sea.

4 EASY WAYS TO REGISTER

MAIL  SourceMediaInc.,, C & E
PO Box 71911
Chicago, IL 60694-1911
UNITED STATES

PHONE 800.803.3424 or 212.803.6093
FAX 800.250.1811 or 212.803.8515
ONLINE http://www.mdm-summit.com/MDMCanada/reginfo.html

REGISTRATION FEES

Attendee Type EARLY BIRD 1 STANDARD ON-SITE

Expires
05/29/09

Conference Pricing  $695 CAD  $995 CAD  $1095 CAD

Substitutions and Cancellations

Substitutions may be sent at any time. No refunds or letters of credit are
available later than the event Cut Off Date (14 Days prior to start date).
All cancellations must be made in writing, submitted within 90 days prior
to the Cut Off Date of the event and will be subject to a cancellation

fee equal to 50% off the registration fee or a Letter of Credit which will
cause forfeiture of the entire registration fee but allow one admittance
to a future SourceMedia event to be used in the same year.

Disclaimer

SourceMedia reserves the right to cancel an event at any time. Source-
Media reserves the right to replace or cancel speakers or make any other
changes to the agenda without notice. All information is subject to
change.
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CAPITALIZING ON MASTER DATA MANAGEMENT

%,
1y,
@ ",

This is your all-in-one best chance to hear
from real-life end users, industry experts,
& seasoned MDM professionals & learn
about the latest field experiences regarding
leading MDM solutions.
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“Excellent networking opportunity. There
is no better place to meet with large
numbers of ‘people grappling with customer
data issues.”

~Christine McClary, Data Manager, NATIONAL INSTRUMENTS

“It was a very good opportunity to get/share
information about the topics MDM, CDI and

Data Governance. It was worthwhile attending
the conference!”

~Roland Christen, Application Architect, CREDIT SUISSE T
(London, UK)

SUMMIT

Dear Colleague:

In this down market, there is a mounting need to focus on your business
optimization, build stronger relationships with current customers
and continue to grow and develop. What you do with your data will
empower your company as a front-runner and set you apart from
competition. Because of its importance, both within your company
and in the marketplace, Master Data Management (MDM) needs to
be viewed as “recession-proof” and the need for focused education
and access to thought-leaders and industry peers has now become a
necessity for success.

This Summit, back for its second year and run by pioneers and early
adopters of CDI and MDM solutions, capitalizes on best practices
and implementation strategies, available in one concentrated day.
Learn to accelerate Time-to-ROI, perform due diligence on the
enterprise master data solution, as well as expand your IT network.
IT professionals at any level will discover:

e \What are CDI, MDM and Data Governance? What is driving
business interest in these solutions?

7:30 a.m. - 8:30 a.m.
Continental Breakfast in Exhibit Hall

8:30 a.m. - 8:45 a.m.
Welcome & Opening Comments
Jim Ericson, Editorial Director, INFORMATION MANAGEMENT

8:45 a.m. - 9:30 a.m.

KEYNOTE: Capitalizing on MDM in Times of Crisis

MDM is important in today’s complex global business landscape.
Despite the current economic crisis, analyst firms have declared MDM
to be “recession proof” as businesses strive to dramatically reduce
costs, meet compliance reporting mandates, deliver increased sales
and marketing effectiveness and provide superior service to customers
and suppliers. Research analysts at the MDM Institute anually produce
a set of 12 Milestones for their MDM Road Map to help Global 5000
enterprises focus efforts for their own MDM projects. This keynote
will focus on this set of strategic planning assumptions and present a
view of key trends and issues facing IT organizations during 2009-10
and beyond which include:

e Understanding the impact of MDM market momentum,
maturation, and consolidation

e Coping with the skills shortage for data governance, MDM
project leadership, & enterprise architecture

12:45 p.m. - 1:30 p.m.  INDUSTRY INNOVATION SESSIONS | Pick from your choice of three industry-specific panel discussions over lunch.

The unprecedented capital crisis and associated housing slowdown is signifi-
cantly impacting our economy today. This panel will discuss how building a
solid analytical MDM foundation to support a consistent management report-
ing foundation to accurately capture and report information is critical for bet-
ter business decisions in these difficult times.

Moderator: Aaron Zornes, Chief Research Officer,

THE MDM INSTITUTE

Panelists: Joseph Likuski, Lead Architect - Enterprise Applications
ROYAL BANK OF CANADA

Richard Livesley, Head of Information Governance &

Quality - Enterprise Systems, BMO FINANCIAL GROUP

Additional Panelists to be Announced

Moderator: Matt Siomra, Director of MDM Planning & Implementation
Service, MASSEY CRAWFORD GROUP

Panelists: Yaj Bhattacharga, Enterprise Architect, MTS ALLSTREAM
Eric Sun, Sr. Solution Architect - Team Lead, TELUS

Additional Panelists to be Announced

(Austin, Texas)

MDM programs outside the private sector face supreme challenges of their
own: scalability (scale, number, and heterogeneity of source databases), “very
large scale” turf battles, and an onerous oversight by under-informed albeit
well-meaning political entities. This panel of experts will highlight secrets to
successfully jump-start an MDM program in public sector or non-profit orga-
nizations by discussing:

e Navigating the nuances of governmental budgeting & ROI processes vs.

private sector

e Understanding & leveraging the differentiators between citizen party-of-
interest & B2B/B2C party

e Planning for the public scrutiny of MDM budgeting & privacy policy
management processes

Moderator: Jim Ericson, Editorial Director,

INFORMATION MANAGEMENT )

Panelists: Johnny Nguyen, BI/MDM Architect, HYDRO-QUEBEC

Additional Panelists to be Announced

1:30 p.m. - 2:00 p.m. Dessert Break in Exhibit Hall

2:00 p.m. - 2:45 p.m. Product Evaluation Criteria & MarketPulse™ Field Reports for Top 15 MDM Solutions

Master data is a critical asset that must be increasingly synchronized within and beyond the enterprise. During 2009-10, many large enterprises will focus on MDM by
deploying a 3rd generation database-centric infrastructure to deliver a panoramic customer view across multiple channels, business lines and heterogeneous IT environ-
ments. Other Type A organizations will undertake Phase Two of their MDM programs to either go enterprise wide with a single master entity or endeavor to go multi-
entity by adding a second master data domain to the scope. This session will focus on the why and how of MDM technical evaluations for both scenarios by providing
insight into: Validating the pros & cons of the dominant architectural models and evaluation criteria; Inventorying the vendor landscape and Applying a rigorous method-

e \Who are the better architectures and vendors? How do these
solutions differ from data warehouse and customer relationship
management initiatives?

e |dentifying the essential (vs. desirable) features of an enterprise
strength MDM solution

Mary-Jane Jarvis-Haig, MDM Principal, XENEX

e How will the market and technologies evolve?

¢ How to optimize professional development to leverage this trend
on behalf of management?

¢ What are the most successful best practices for creating a “single
customer view?”

MDM Canada 2009 Summit, prepared by industry thought leaders,
guarantees you depart with more than a base knowledge, but one
invaluable to your company. Leverage your training budget and get up-
to-speed on some of the hottest IT topics.

We hope to see you in Toronto in June!

Aaron Zornes
Chief Research Officer
THE MDM INSTITUTE

Jim Ericson
Editorial Director
INFORMATION MANAGEMENT

Aaron Zornes, Chief Research Officer, THE MDM INSTITUTE

9:30 a.m. - 10:15 a.m.
KEYNOTE: MDM Goes Mainstream

Leading organizations are increasingly seeing the value that can be
derived from delivering single or master views of enterprise data to
critical processes within their operations. MDM manages all key areas
of information - including multi - domains as well as multi-functions
to most effectively deliver rich, accurate information in real-time and
enterprise-wide. This session will provide both a strategy roadmap
and a case study to demonstrate how MDM can help your business.

John Gairhan, Director of MDM Product Marketing,
IBM SOFTWARE GROUP

Client Co-Presenter to be Announced

10:15 a.m. - 11:00 a.m.

Networking Break in Exhibit Hall

11:00 a.m. - 11:45 a.m.

KEYNOTE: MDM is Not a Cure-All — Keep the Focus on Data
Marc Smith, Solution Architect, SAS

Client Co-Presenter to be Announced

11:45 a.m. - 12:30 p.m.

KEYNOTE: Maximizing the Power of Health Information
Through Integration

In light of the current governmental focus on Health IT, this keynote
will map out the importance of data management in healthcare,
along with a practical mapping of the do’s and don’t’s from an expert
in the trenches.

Speaker to be Announced

www.mdm-summit/MDMCanada | 800.803.3424 | 212.803.6093

ology to MDM product evaluations & implementations for both mega vendor solutions and best-of-breed.

Aaron Zornes, Chief Research Officer, THE MDM INSTITUTE

2:45 p.m. - 3:30 p.m. CONCURRENT SESSION 1

MDM TRACK

CASE STUDY: Tales from an MDM Transformation Road Trip

One of Canada’s largest retailers, Canadian Tire, undertook a project with a
focus on customer centricity to integrate data in their financial services divi-
sion to provide a single view of the customer. Learn how they utilized master
data management and information integration to provide a complete view of
the customer for analytics, customer service and credit risk strategies.

Ed Unrau, Credit Risk Manager, CANADIAN TIRE BANK

Susan Kirk, Senior MDM Consultant, INTEGRES MDM SERVICES

PIM TRACK

BEST PRACTICES: MDM Use Cases from Three Real-World Successes
Using three separate MDM solutions as examples, this session compares the
business drivers, challenges and rewards of implementing MDM. In the first
case, the solution was driven by operational system integration needs and
turned into a cross-functional solution supporting both operational and BI re-
quirements. The second case outlines integration and management of master
data for Bl support. The third investigates one-time data migrations, expected
to provide long term value as a reference data hub.

Peter Lamb, MDM Data Architect, PETER J. LAMB AND ASSOCIATES

EXPERT PANEL: Optimizing the First 18 months of MDM Programs
This lively panel discussion will outline and analyze the last few weeks/months
of the implementation of our experts' MDM programs.

Moderator: Aaron Zornes, Chief Research Office;, THE MDM INSTITUTE

4:00 p.m. - 4:45 p.m. CONCURRENT SESSION 2

MDM TRACK

BEST PRACTICES: Kick-Starting Phase Zero: What to Do Before
You Call the Vendors

Matt Siomra, Director of MDM Planning & Implementation Service,
MASSEY CRAWFORD GROUP

EXPERTS PANEL: Managing Master Data in the Very Large Enterprise
This session will outline the strategies in organizing, sharing and managing mas-
ter data safely between organizations and global enterprises. Valuable explora-
tion will also be taught in: Examining successful information sharing across a
network; Exploring the benefits from accurately identifying persons, places, and
things in real time and sharing data about them without compromising privacy
and security; and Evaluating technologies that drive information sharing.
Moderator: Aaron Zornes, Chief Research Officer; THE MDM INSTITUTE
Panelists: lon Drumea, Enterprise Architect, MOLSON COORS

Additional Panelists to be Announced

DATA GOVERNANCE/ENTITY RESOLUTION TRACK

CASE STUDY: Leveraging MDM & Data Governance

To drive a successful MDM initiative, an integral part of your ultimate success
is the creation of a robust and comprehensive data governance and steward-
ship program. Hear from our panel of seasoned experts as they discuss their
approaches to these key challenges.

Speakers to be Announced

3:30 p.m. - 4:00 p.m. Networking Break in Exhibit Hall

‘ 4:45 p.m. - 6:00 p.m. Networking Reception in Exhibit Hall

www.mdm-summit/MDMCanada | 800-803-3424 | 212-803-6093




